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Retailers  sit  at  the  crossroads  of  the  cash  economy  and  are  therefore  key  
to  gaining  scale  in  payments  

SOURCE:  Euromonitor  International:  Passport  – Economies  and  Consumers  2015    
Digital  Inclusion:  Global  sizing  of  the  Digital  Gap  2015 2

Payment  flow  in  the  retail
supply  chain1

retailer

Wholesalers & 
Distributors 

Together  with  
their  suppliers  and  
customers,  
retailers  account  
for  an  
overwhelming  
majority  of  regular  
payments  value  
and  volume  and  
can  therefore  be  a  
lever  to  enhance  
economic  
development  and  
increase  access  
to  financial  
services  
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Contributors

Objectives
▪ Current  innovations  in  the  
retail  sector  ,  with  emphasis  
on  MSMEs  and  merchants  
and  on    cases  that  enable  
electronic  payment  needs

▪ Inform  business  strategy  and  
policy  decisions  on  market  
strategy,  end  user  services  
and  target  market  focus

Stocktaking  exercise:  
180  organizations  surveyed,  90  cases  collected,  30  with  direct  relevance
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Large  untapped  opportunity:
$19  trillion  paper-­based  P2B,  B2B1 and  B2P  payments  
accepted  and  made  by  micro,  small  and  medium  retailers  

1  B2B  payments  include  only  those  from  the  retailers  to  immediate  suppliers

Global
Total:  $34  trillion
Electronic:  $15  trillion  (44%)

High-­income  OECD
Total:  $11.1  trillion
Electronic:  $7.9  trillion  (71%)

Middle  East  &  North  Africa
Total:  $1.3  trillion
Electronic:  $0.4  trillion  (30%)

Latin  America  &  the  Caribbean
Total:  $3.5  trillion
Electronic:  $1.5  trillion  (46%)

Sub-­Saharan  Africa
Total:  $1.5  trillion
Electronic:  $0.4  trillion  (25%)

East  Asia  &  Pacific
Total:  $9.5  trillion
Electronic:  $2.7  trillion  (31%)

South  Asia
Total:  $4  trillion
Electronic:  $0.8  trillion  (20%)

Europe  &  Central  Asia
Total:  $3.1  trillion
Electronic:  $1.3  trillion  (46%)
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Six  main  obstacles  hold  back  the  adoption  of  current  electronic  payment  
solutions  among  merchants  

Product
Economics
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Customer
Demand
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Distribution
Models
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Formalization
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Merchant  value
proposition
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Technology  and
Regulatory  infrastructure
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We  observed  five  key  innovation  trends  to  expand  merchant  e-­payment  
solutions

SOURCE:  World  Bank  Group  Analysis

Data
Payment  service  provider
Payments

Non-­card  payment  
models:
reaching  retailers  in
developing  markets

Partnerships:  reaching  merchants
via  non-­traditional  payment  actors

Comprehensive  business
solutions:  Expanding
retailer  acceptance
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The  supplier’s  role:  
boosting
retailer  adoption  of
electronic  payments
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The  use  of  data:
Providing  value-­added
Services  to  merchants
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Catalytic  Action  -­ Partnerships

INDUSTRY

POLICY  MAKERS

NON  TRADITIONAL  PLAYERS
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Thank You Contact:
Ghada Teima

GTeima@ifc.org
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For  full  report::  http://documents.worldbank.org/curated/en/2016/06/26528348/
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